DALLAS CASA

Graphic Style Guide
UPDATED JANUARY 2015

INTRODUCTION
The purpose of this Graphics Style Guide is to ensure the consistent
use and application of the Dallas CASA graphic identity which has
and spirit. It provides guidelines and details for how to correctly apply
the graphic identity and should be used when producing, updating,
and creating graphics for all Dallas CASA materials, whether in print,
online, or in other media. The key elements:
Logo

Typography Dallas CASA primary typefaces are Geometric and
Sabon and must be used for the text in all published materials. High
Strung—a handwritten style—is an approved secondary typeface. The
alternate fonts approved only for the Web and online digital products
are Arial (regular and bold) and Times New Roman.
Color Palette The main color palette is red and blue with a liberal use
of white space as integral to the identity. Black, cool gray and light
blue are intended for secondary use to differentiate information.
Bars, blocks and transparencies In addition to the logo, typography,
and color palette, transparencies and color bars and blocks are used
as a unifying element and framing device.
Photography While still playing an important role, B/W photography
a CASA advocate makes in the life of an abused child.

Logo Lockup

part of both the national and Dallas CASA identity program.
BASIC LOGO: This logo serves as the primary lockup and the base for additional lockups for

When the logo is used in color, this is the only
color combination that can be used. The top
of the icon is in PMS 485 red, and all other
elements are PMS 295 blue.

When the logo is used in B/W, the red in the
icon should change to 60% black, and all blue
elements change to 100% black.

When the logo is used on top of a dark color box
or dark area of a photo, the reversed version of
the logo should be used. All elements are white.
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Tagline Mark and Campaign Logo
The tagline mark with “Stand Up for Abused Children” should be used whenever possible.
Tagline Mark Version 1/ WITH DALLAS CASA LOGO: When the base logo is viewed on the page,
this mark is placed as a free-standing element on the page, not immediately adjacent to or attached to
base logo in any way. (See base logo clear space guides on page 7)

Tagline Mark Version 2/ WITHOUT DALLAS CASA LOGO: When the Dallas CASA logo is not used on
the same page, use this stand-alone version that incorporates “DALLAS CASA.” (See sample page 7)

Campaign Logo: During Dallas CASA’s comprehensive campaign, the “Abused Children Can’t Wait”
campaign logo should be used. For complete guidelines about campaign integration, see the December
2013 Addendum to this style guide.
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Logo Usage
Preferred: The base Dallas CASA logo should be used with the tagline box. (See usage
examples on page 8 to view appropriate clear space between the two elements)

Alternate:
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Logo Usage (continued)
Additional lockups:
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Logo Clear Space
In order to maintain a consistent identity, minimum clear spaces should be used when
applying the logo. Since the logo scales for various applications, the ‘X height’ of
“Dallas CASA and Court Appointed Special Advocates” is used as the measuring tool.
The diagram below demonstrates how this tool is used.

This is a minimum clear space. Other
page elements (with the exception of
sub brand lockups) should never be
placed within this ‘X height’ proximity.
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Logo & Tagline Box Examples

BOARD OF DIRECTORS
CHAIR
Greg May

ORIX USA Corporation

Corey Anthony
AT&T

Mark S. Berg

Pioneer Natural Resources

The letterhead and business cards
use the tagline mark as a freestanding element, not part of logo
lockup. There is considerable space
between the logo and tagline mark.

Suzanne Bryan

Northwood Woman’s Club

Christie Carter

Carter-Langham, Inc.

Paul Coggins

Locke Lord LLP

Annie Dahlstrom

Kappa Alpha Theta Alumnae

Janet Dhillon
J.C. Penney

Michael D. Fisher
Deloitte

BEVERLY LEVY

Vicky Gunning

Executive Director
blevy@dallascasa.org

Locke Lord LLP

Richard Gutman

ExxonMobil, Retired

Lana Harder, Ph.D.

Junior League of Dallas

Charly Johnson
Alcatel, Retired

Kathleen LaValle

Jackson Walker L.L.P.

Jim Lozier

Civic Volunteer

Joseph Manogue

Maverick Capital, Ltd.

2815 Gaston Avenue
Dallas, Texas 75226
p 214.827.8961 x123
f 214.827.8973
dallascasa.org

Woody McMinn
United Commercial Realty

Chance Monroe
Goldman Sachs

Scott Orr

Fidelity Investments

Karl G. Nelson
Gibson Dunn

Emily Parker

Thompson & Knight LLP

Stephen B.L. Penrose, Ph.D.
ExxonMobil, Retired

Cynthia Pladziewicz, Ph.D.
Professional Development
Perspectives

Kenneth F. Reimer

Reimer Enterprises, Inc.

Frank Risch

ExxonMobil, Retired

Vicki Roberts

Civic Volunteer

Robert Schleckser
ExxonMobil

Kerry Scott

Pioneer Natural Resources

Bill Smith
AT&T

Robin Smith

Dallas CASA Children’s Council

Rex J. Spivey

ExxonMobil, Retired

Terese S. Stevenson

The Rees-Jones Foundation

Linda Swartz

Civic Volunteer

Jim Thompson

Preston Hollow Capital

EXECUTIVE DIRECTOR
& PRESIDENT
Beverly D. Levy

2757 Swiss Avenue Dallas, Texas 75204

p 214.827.8961 f 214.827.8973 dallascasa.org

BENEFITING DALLAS CASA

CHAMPION

OF CHILDREN
AWARD DINNER

2815 GASTON AVENUE DALLAS, TEXAS 75226 dallascasa.org

Since the Dallas CASA logo is not
used on this save the date postcard,
the tagline mark version that
includes “Dallas CASA” is used.

WHERE JUSTICE IS SERVED

Tuesday, November 5, 2013
6:30 p.m.
The Ritz-Carlton, Dallas

Honoring Jan and Trevor Rees-Jones
2013 Judge Barefoot Sanders Champion of Children Award

The Honorable Kay Bailey Hutchison
Honorary Chair

Robin and Bill Smith
Event Co-Chairs
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Type Family
Dallas CASA primary typefaces are Geometric and Sabon and must be used for the text in all published
materials. High Strung—a handwritten style—is a secondary typeface. Note as a general rule, italics should
not be used in headlines and Web pages and e-communications.
Geometric 415 BT - lite

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Geometric 415 BT - lite italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890!@#$%^&*()
Geometric 415 BT - medium

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890!@#$%^&*()
Geometric 415 BT - medium italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890!@#$%^&*()
Geometric 415 BT - black

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890!@#$%^&*()
Geometric 415 BT - black italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890!@#$%^&*()
Geometric 706 BT - black

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890!@#$%^&*()
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Type Family (continued)
Sabon - roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890!@#$%^&*()
Sabon - italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890!@#$%^&*()
Sabon - bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890!@#$%^&*()
Sabon - bold italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890!@#$%^&*()
High Strong

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz 1234567890!@#$%^&*()

The alternate fonts approved only for the
Web and online digital products are Arial
(regular and bold) and Times New Roman.
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Color Palette
There are two main colors of the Dallas CASA system: PMS 485 red and PMS 295 blue,
liberal use of white space, they form the core of the color palette. Black, PMS Cool Gray 9
and PMS 2995 light blue are also part of the color palette and are intended for secondary
use, for accents within text, and other minor uses of color.

Primary Colors

White
C0 M0 Y0 K0
R 255 G 255 B255

PMS 485
C 0 M 93 Y 95 K0
R 213 G 43 B 30

PMS 295
C 100 M 68 Y 8 K52
R 0 G 47 B95

Secondary Colors

Black
C 0 M 0 Y 0 K100
R 35 G 31 B 32

PMS Cool Gray 9
C 29 M 23 Y 16 K 51
R 116 G 118 B120

PMS 2995
C 87 M 1 Y 0 K0
R 0 G 169 B 224
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Photos
In addition to broadening the color palette, Dallas CASA is re-framing its use of
B/W photography. While still playing an important role, B/W photography should
makes in the life of an abused child.

These powerful B/W photos of volunteers
holding framed pictures of children will
remain a key component of the visual
identity however the child’s photos will be
that a CASA volunteer makes in the life of
a child and shifting the emphasis of the
photo composition to the child.

Emotionally-powerful B/W images will be used to
allude to the stark reality confronting these children
but always aligned with color photos that are visually
representative of the transformational impact a
CASA makes.

with the support of concerned individuals like you.
Since 1979, Dallas CASA volunteers have been the
voices of abused and neglected children in the court
system, helping judges make critical decisions regarding
each child. More than 1,000 volunteer advocates have
spoken out and served the best interests of children
in crisis – ensuring that these children find safe,
permanent homes where they can thrive.

the many dedicated CASA volunteer advocates
who stand up for abused and neglected
children in Dallas County. Please consider
contributing to Dallas CASA. Your gift offers
children the chance for a much brighter future.
This year, make the choice to stand up for
abused and neglected children. Be the
difference in a child’s life.
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Framing Devices
Transparencies and Color Blocks and Bars: One of the key visual elements of the Dallas CASA
brand refresh is the use of transparent color boxes and bars as a unifying element and framing
device particularly in the transition between B/W and color photos.
Red Boxes:
containers that always speak to the personal impact of Dallas CASA’s work.

These transparencies can be used in a variety of ways
to either frame an image or connect a photo to other
elements of the page layout.
In order to achieve vibrant transparencies that do not
look washed out, designers should work with various
color modes in their page layout programs such as
“hard light” or “overlay,” and may often need to layer
more than one transparent box with different modes
and percentage values to achieve the desired color.

“ It’s about helping a

child replace a life of
hurt with one of hope.”

On an average day in Dallas
County, more than 2,000
abused and neglected children
are in foster care because they
cannot live safely at home.
These children need powerful
voices to speak for them.

What does it take
to be a CASA?

You can be
the difference.

You don’t have to be a lawyer or social worker to be
a CASA volunteer. CASA advocates come from all
professions, ethnic and educational backgrounds. You
must simply have a desire to help abused children.

Become a CASA volunteer and be

As a CASA volunteer, you will receive extensive
training, and you will have the support of Dallas
CASA staff members to help you through each case.

experience. Your involvement will make a
direct and critical impact on a child’s life.

CASA volunteers review records, research
information and talk to everyone involved—social
workers, attorneys, judges, parents, teachers, family
members, and of course the children themselves.

Every child’s family circumstances are different.
Trained and supervised CASA volunteers help
judges make informed decisions about each
child’s future. Some children safely reunite
with parents or relatives, while others make a
connection with adoptive parents.

CASA volunteers then make recommendations to
the court that help judges decide the best possible
outcomes for children in foster care.

For CASA volunteers, the ultimate goal is to
help ensure that all of these children live in safe,
permanent homes where they can thrive.

Dallas CASA brand guidelines 12

